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ALL CULTURE 
IS DIGITAL CULTURE



OF AMERICANS GET THEIR 
NEWS FROM SOCIAL MEDIA

67% 



AMERICANS DON’T ACCESS PAY TV, 
OVER 20% OF THE ADULT POPULATION

56.6M 





SUBSCRIBERS, WITH  
500K ADDED IN  
JANUARY 2018 ALONE

3M 





ESPORTS 2018 EXPECTED INDUSTRY SIZE, 
A 50% INCREASE YEAR OVER YEAR

$1B 



AVERAGE MINUTES PER DAY  
SPENT ON TWITCH PLATFORM

106 





CONSUMERS NOW OWN  
A PREMIUM VR HEADSET

8M+ 



PROJECTED ACTIVE USERS 
GLOBALLY FOR MOBILE AR 

1B+ 













TWO PATHS AHEAD 
FOR RETAIL



2017 GLOBAL ECOMMERCE SALES, 
A 25% INCREASE VS. 2016

$2.3T 



OF CONSUMERS WITH HHI 
$112K+ ARE PRIME SUBSCRIBERS

82% 



DIFFERENTIATION
TWO PATHS AHEAD FOR RETAIL















Casper boxes





CONVENIENCE
TWO PATHS AHEAD FOR RETAIL





OF MILLENNIAL SHOPPERS WANT  
AI-POWERED RETAIL RECOMMENDATIONS

70% 









OF CONSUMERS HAVE  MADE A 
PURCHASE VIA VOICE SHOPPING

20% 



OF US INTERNET USERS  
REGULARLY OR ALWAYS SEARCH  

FOR VISUAL CONTENT BEFORE 
MAKING A PURCHASE

75% 



THE BATTLE 
FOR THE HOME



56.3 million smart speakers to ship in 2018
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Source: Canalys, Smart Speaker Analysis, December 2017



OF CONSUMERS BELIEVE HANDS-FREE 
CONTROL OVER THEIR HOME IS THE 
BIGGEST BENEFIT  

33% 





















BRAND TRUST 
IS CONSUMER ACCESS



OF PRIME MEMBERS WOULD 
CONSIDER AMAZON KEY

42%



FACEBOOK’S BRAND FAVORABILITY 
DROPPED IN THE LAST 6 MONTHS

28% 



OF CONSUMERS BELIEVE BRANDS 
SHOULD SHARE THEIR OPINIONS 
VIA SOCIAL MEDIA

58% 



OF CONSUMERS REPORT A LACK OF 
TRUST IN AI-POWERED SERVICES

42% 











Josh Mallalieu   josh@ipglab.com  
Adam Simon     adam@ipglab.com

Check out our writing, subscribe to our newsletter, and listen to 
our podcast at ipglab.com

mailto:josh@ipglab.com
mailto:adam@ipglab.com

