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Longest Running Media 300+ Partners Each Year Perspective, Publishing
Futures Agency And Proactive Guidance
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COMBINED MARKET CAP LARGER THAN INDIA
o6th Largest Economy In the World
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ALL CULTURE

IS DIGITAL CULTURE
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AMERICANS DON’T ACCESS PAY TV,
OVER 20% OF THE ADULT POPULATION
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PARADOX
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ESPORTS 2018 EXPECTED INDUSTRY SIZE, | . ®
A 50% INCREASE YEAR OVER YEAR :
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AVERAGE MINUTES PER DAY
“ | SPENT ON TWITCH PLATFORM
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CONSUMERS NOW OWN
A PREMIUM VR HEADSET
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.~ PROJECTED ACTIVE USERS
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Advertising $ =

Shift to Usage (Mobile) Continues

% of Time Spent in Media vs. % of Advertising Spending

ppe ~$78
2% j o= Opportunity

=
m'

Time Spent = Ad Spend
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2017 GLOBAL ECOMMERCE SALES,

A 25% INCREASE VS. 2016
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OF CONSUMERS WITH HHI
$112K+ ARE PRIME SUBSCRIBERS
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‘»j . TWO PATHS AHEAD FOR RETAIL

DIFFERENTIATION
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NAP IN PROGRESS
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TWO PATHS AHEAD FOR RETAIL

CONVENIENCE

amazonqgo
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OF MILLENNIAL SHOPPERS WANT
Al-POWERED RETAIL RECOMMENDATIONS
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STRP 2

SELECTING YOUR
SHIPPING CARRIER
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20%

OF CONSUMERS HAVE MADE A
PURCHASE VIA VOICE SHOPPING
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OF US INTERNET USERS
REGULARLY OR ALWAYS SEARCH
FOR VISUAL CONTENT BEFORE
MAKING A PURCHASE
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i OF CONSUMERS BELIEVE HANDS-FREE
CONTROL OVER THEIR HOME IS THE
BIGGEST BENEFIT
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Ellsworth St

From door unlocked

4 bhghts on
Elilsworth St
Front door uniacked,
4 s On
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BRAND TRUST
|S CONSUMERACCESS




42%

I - N

OF PRIME MEMBERS WOULD
CONSIDER AMAZON KEY
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OF CONSUMERS BELIEVE BRANDS
SHOULD SHARE THEIR OPINIONS
VIA SOCIAL MEDIA
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The President
Stole Your Land

In an Hegel move, the president st reduced the sice of Bears Ean
md Grand Staircase-fscalante Nationgd Moruments. This & the

largest eimination of protected land In American history




hulu

ITHE TONIGHT
SHOW STARRING

JIMMY FALLON
e

OF CONSUMERS REPORT A LACK OF

TRUST IN AI-POWERED SERVICES
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WORKS WiITH

() Yurmiy

Whirlpool
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Josh Mallalieu josh@ipglab.c
Adam Simon adam@ipglab.c

o ,

A ' .

Check out our writing, subscribe to our newsletter, and listen to
our podcast at ipglab.com

-



mailto:josh@ipglab.com
mailto:adam@ipglab.com

